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Special Industry Rate 
Qualifi cations 
Specifi c requirements for Travel/Resort and Co-Op advertising are listed 
below. All other advertisers should refer to the General rate schedule.

Travel/Resort Advertising Qualifications
The Special Industry rates apply to hotels and all resorts, chambers of 
commerce, tourist boards, tourist commissions, economic development 
offi ces, cruise lines and visitor bureaus. These rates also apply to all 
travel agents promoting their own services. Travel Agent single-product 
advertising of a General rate brand (e.g., airline, train, car rental, etc.) 
is billed at the General rate. Travel Agent multi-product advertising 
that includes two or more General rate advertisers (e.g., airline, train, 
car rental, etc.) is billed at the Special Industry rate.

Co-Op Advertising Qualifications
Minimum ad size: 10 column inches. The advertisement must be paid 
for in part or in whole by supplier (manufacturer and/or distributor) 
funds. The advertisement must establish the local point of purchase 
by listing one or more independent retailers with retail outlets in 
The Washington Post retail trading area. In certain circumstances, 
an 800 number is accepted in lieu of dealer listings, subject to 
The Washington Post’s approval. The dealer listing is limited to 
participating retailers only. A copy of the co-op program or a letter 
of intent specifying the level of participation required by the retailer 
must be made available to The Washington Post upon request. 
Advertisements offering products strictly for commercial use do not 
qualify for the Special Industry rate.

Full-Run Advertising Rates
All positions are at the publisher’s option. In no event will 
adjustments, reinstatements or refunds be made because of 
the position and/or section in which an advertisement has been 
published. The Washington Post will seek to comply with position 
requests and other stipulations that appear on insertion orders.

Open Rate (Per Column Inch)

  Sunday

Open  $583.20

Annual Frequency Rates (Per Column Inch)

The following rates apply to signed annual agreements.

 3x 6x 13x 26x 48x

Sunday $540.70 $504.50 $472.60 $452.10 $430.70

Dollar Volume Discount Rates (Per Column Inch)

The following rates are based on gross contract year spending (before 
any commissions) across Washington Post Media products and 
all premiums (position and color included). An annual agreement 
must be signed in advance.

Level  Sunday

   $150,000 $470.20

   $300,000 $449.90

   $500,000 $429.80

   $750,000 $426.80

$1,000,000 $423.10

$1,250,000 $411.20

$1,500,000 $400.00

$1,750,000 $396.50

$2,000,000 $393.50

Full-Run Color Charges (Per Ad)

  Sunday

Broadsheet (minimum 31.5 column inches)  $9,098.00
From 14 to 17.75 column inches  $2,275.00
From 18 to 31.25 column inches  $4,549.00

Smaller sizes are available at the publisher’s option.• 
Rates shown are for standard color inks listed in the • 
NAA ROP8.

Rates shown are for color only. Additional space charges apply. •  

Premium Position Charges 
Back page, page 3 and any other 
guaranteed position 10% premium on space

Travel section front1 $6,630.00

1 Rates shown are for color and position only. Additional space charges apply.

Effective January 1, 2009All rates gross.
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