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�� �� � � ����  �  President Obama threw a 
$75 billion lifeline to millions of Americans 
on the brink of foreclosure Wednesday, 
declaring an urgent need for drastic action — 
not only to save their homes but to keep the 
housing crisis “from wreaking even greater 
havoc” on the broader national economy.

The lending plan, a full $25 billion big-
ger than the administra-
tion had been suggesting, 
aims to prevent as many 
as 9 million homeowners 
from being evicted and to 
stabilize housing markets 
that are at the center of 
the ever-worsening U.S. 
recession.

Government support pledged to mort-
gage giants Fannie Mae and Freddie Mac 
is being doubled as well, to $400 billion, as 
part of an effort to encourage them to refi-
nance loans that are “underwater” — those 
in which homes’ market values have sunk 
below the amount the owners still owe.

“All of us are paying a price for this home 
mortgage crisis, and all of us will pay an even 
steeper price if we allow this crisis to con-
tinue to deepen,” Obama said.

The president rolled out the housing pro-
gram one day after he was in Denver to sign 
his $787 billion emergency stimulus plan to 
revive the rest of the economy. ����
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Obama presents $75B plan 
to stabilize housing market

���� �������� Secretary of State Hillary Rodham Clinton and Indonesian students wave to 
journalists upon Clinton’s arrival on Wednesday in Jakarta — the childhood home of President 
Obama. Clinton pushed for closer ties with Indonesia and its neighbors as she continued her diplo-
matic tour across Asia.  � ��� ���������� ������� ����� ���������� �� ���� ����������� ���� ���� � ���� �
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accuse Yale society of theft | �

��� �� ������ Fed lowers 
projection for ’09 economy | ��
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The Fed said unemployment may hit 8.8 percent. 
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Maryland seniors 
shoot for second 
title | ��
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Fountains 

of Wayne’s 
Adam Schle-
singer talks 
about song-
craft and 
‘Stacy’s 
Mom.’ 
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Dance Classes

703-528-9770
dancefactory.com

Swing • Salsa
Ballroom

4weeks$49

l A free daily publication of 
The Washington Post

l Distributed in busy urban areas

l Available from bright boxes and friendly
Express distributors

l Hits the street at dawn Monday-Friday

Free and easy.
All around Washington, Express is what 
everyone is reading in the coffee shops, at 
the gym and on the train. The manageable 
tabloid pages and bite-size stories make it 
easy to read cover-to-cover in less than half 
an hour. And it’s free. What’s not to like?

Our readers only have a few minutes to
digest their breakfast and the morning’s  
news. So Express is their perfect solution.  
By the time they get to work, they’re caught 
up on the latest news. And there is eye- 
catching content that speaks to Washington’s 
plugged-in lifestyle — sports, health, fashion, 
highlights from the blogosphere and the  
dirt on Hollywood scandals.
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For more information 
on health or online
advertising opportunities, 
contact your Washington
Post Account Manager, 
or call 202-334-6732.
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Deadlines
Publishing Day: Monday Tuesday Wednesday Thursday Friday
Space Reservation Fri. 5 p.m. Fri. 5 p.m. Mon. 5 p.m. Mon. 5 p.m. Tues. 5 p.m.
Copy Due for Proof Wed. 3 p.m. Thurs. 3 p.m. Fri. 3 p.m. Mon. 3 p.m. Tues. 3 p.m.

No Proof Copy Due  
(and Proof Release) 

Thurs. 3 p.m. Fri. 3 p.m. Mon. 3 p.m. Tues. 3 p.m. Wed. 3 p.m.

DAT Material Deadline Fri. noon Mon. noon Tues. noon Wed. noon Thurs. noon

Modular Ad Units                              Ads 8.5” in depth or less
Width Height Columns Width Acceptable Sizes

Double Truck 19.5” 10.5” Double truck 19.5” 4” or 6” or full depth
Full Page 9.5” 10.5” 5 columns 9.5” 3” or 4” or 6” to 8.5” or full depth
4/5 Vertical 7.58” 10.5” 4 columns 7.58” 6 to 8.5” or full depth
3/5 Vertical 5.66” 10.5” 3 columns 5.66” 4 to 8.5” or full depth
2/5 Vertical 3.74” 10.5” 2 columns 3.74” 2 to 8.5” or full depth
1/5 Vertical 1.82” 10.5” 1 column 1.82” .75 to 8.5” or full depth

Express
Tabloid Ad Sizes
Page Size: 9.5” x 10.5”  •  5 columns  •  Double truck billed as 10.5 columns 
Ads measuring over 8.5” will be billed at full depth



Health Advertising (Continued)
Effective February 1, 2009
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Average Daily Readership
310,900

Average Daily Circulation
183,916

55% 	 are women

45% 	 are men

61% 	 are 18-44

80% 	 are employed

66% 	 have attended college

24% 	 have post-graduate
	 education

74% 	 have household
	 income of $50,000+

39% 	 have household
	 income of $100,000+

Median Household
Income: 	 $81,200

Over 1,900 distribution 
points throughout Maryland,
Virginia and DC

Sources: Scarborough 2008, Release 2; CAC Audit, September 30, 2008

Average Daily Readership
283,737

Average Daily Circulation
182,743

express
FACTS

50% are women 

50% are men

64% are 18-44

87% are employed

66% have attended college

30% have post-graduate 
education

63% have household
income of $75,000+ 

43% have household
income of $100,000+

Median Age: 38

Median Household 
Income: $91,100

1,860 distribution points
throughout Maryland,
Virginia and DC

Sources: Scarbourough 2007, Release 1; CAC Audit, September 30, 2006.
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Ad Size Specifications

Acceptable Ad Sizes

Page size: 10" x 12"

5 columns x 12" = 60 column inches

Double truck billed as 10.5 columns

Minimum display ad size is 2 column inches

Minimum classified ad size is 1 column
(width) x .25” (depth)

Deadlines

Publishing Day: Monday Tuesday Wednesday Thursday Friday

Space Reservation Fri. 5 p.m. Fri. 5 p.m. Mon. 5 p.m. Mon. 5 p.m. Tues. 5 p.m.

Copy Due for Proof Wed. 3 p.m. Thurs. 3 p.m. Fri. 3 p.m. Mon. 3 p.m. Tues. 3 p.m.

No Proof Copy Due Thurs. 3 p.m. Fri. 3p.m. Mon. 3 p.m. Tues. 3 p.m. Wed. 3 p.m.
(and Proof Release)

DAT Material Deadline Fri. noon Mon. noon Tues. noon Wed. noon Thurs. noon

Ads should be prepared to exact specifications and ordered by designating width in columns and depth in inches
(in .25” increments).  The above sizes may be adjusted during production by approximately 2%.  Ads will be billed
at the size ordered.  In the event that materials are received larger than ordered, Express reserves the right to pub-
lish and bill at the larger size.

Columns Width Depth (Display Ads)

1 column 1.92" 2 to 10" or 12"

2 columns 3.94" 2 to 10" or 12"

3 columns 5.96" 2 to 10" or 12"

4 columns 7.98" 2 to 10" or 12"

5 columns 10.00" 2 to 10”or 12"

Double truck 20.50" 3 to 6” or 12"

Education Advertising (Continued)

For more information on education or online advertising opportunities,
contact your Washington Post Account Manager, or call 202-334-6025.

Effective February 1, 2008
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Premium Position Rates
Double Truck $1,638.00

Back Page Pgs 4-11 Other Specified
Full Page $960.00 $960.00 $780.00
4/5 Vertical $768.00 $624.00
3/5 Vertical $576.00 $468.00
2/5 Vertical $384.00 $312.00
1/5 Vertical $192.00 $156.00

Modular Ad Rates
Annual Frequency Open 10x 20x 35x 50x

Insertions within 7 days Open 2x 3x 4x 5x
Double Truck

Color $9,670.50 $8,851.50 $8,379.00 $7,623.00 $7,308.00
B&W $8,032.50 $7,213.50 $6,741.00 $5,985.00 $5,670.00

Full page
Color $4,605.00 $4,215.00 $3,990.00 $3,630.00 $3,480.00
B&W $3,825.00 $3,435.00 $3,210.00 $2,850.00 $2,700.00

4/5 Vertical
Color $3,684.00 $3,372.00 $3,192.00 $2,904.00 $2,784.00
B&W $3,060.00 $2,748.00 $2,568.00 $2,280.00 $2,160.00

3/5 Vertical
Color $2,763.00 $2,529.00 $2,394.00 $2,178.00 $2,088.00
B&W $2,295.00 $2,061.00 $1,926.00 $1,710.00 $1,620.00

2/5 Vertical
Color $1,842.00 $1,686.00 $1,596.00 $1,452.00 $1,392.00
B&W $1,530.00 $1,374.00 $1,284.00 $1,140.00 $1,080.00

1/5 Vertical
Color $921.00 $843.00 $798.00 $726.00 $696.00
B&W $765.00 $687.00 $642.00 $570.00 $540.00

Ads up to 8.5” in height	
Annual Frequency Open 10x 20x 35x 50x
Insertions within 7 days Open 2x 3x 4x 5x
Rates per column inch $63.75 $57.25 $53.50 $47.50 $45.00
Color (per column inch) $13.00

 Combination Rate Discount
Advertisers that publish an ad in Express 
within a 7-day period before or after 
placing the same ad in Washington Post 
products (ROP, The Magazine, Extras,  
TV Week, special sections) are entitled to
the Express 50x rate for the Express ad.

Front Page Tile
Front Tile only	 $1,200.00
Tile with ad*	 $850.00
*Minimum size for the ad (with Tile) in Express is a 
quarter-page, or 15 column inches.

Color (per column inch)	 $13.00

Premium Position Rates (per column inch)
Back Page	 $16.00
Inside Front	 $13.00
Page 3 Strip	 $19.00
Pages 4 - 11	 $16.00
Weekend Pass Strip	 $14.50
Styles Strip	 $14.50
Double Truck	 $13.00
Other specified	 $13.00

Express Cover Wrap (4-page tab wrapping Express) $29,000 per 4-page wrap including color.

Health Rate Qualifications
Rates apply to institutions and companies providing educational services.

For more information 
on health or online
advertising opportunities, 
contact your Washington
Post Account Manager, 
or call 202-334-6732.


