














2009 Retail Ad Rates
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All advertising is accepted subject to the terms and conditions and specifications of The Washington Post. For complete 
terms, conditions and specifications please refer to The Washington Post Media Ad Book or washingtonpostads.com, in 
addition to the information contained on this rate card. There will be a penalty charged for all ads cancelled or killed after the 
applicable deadline specified in The Washington Post Media Ad Book. The charge will be 10% of the price of the cancelled 
ad (had it run). The rates contained in this document are subject to change.

Effective February 1, 2009All rates net.
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Size Number of Pages

Flexie [6" x 7" to 9" x 11"] 2 4-8 10-16 18-24 26-32 34-56 58-80

Tab  
[over 9" x 11" up to 11" x 13"]

Up to 4 6-8 10-12 14-16 18-28 30-40 42-52

Standard [over 11" x 13"]  Up to 2 4 6 8 10-14 16-20 22-26

Rates Per 1,000 Pieces (Based on Number of Pages Selected)

Open Rate $53.68 $59.85 $90.13 $111.57 $135.76 $157.43 $198.36 $214.75 

Total Pieces Per Year

1,000,000  $51.99  $56.07  $63.41  $89.67  $102.05 $152.73 $193.08 $209.14 

2,500,000  $49.52  $52.40  $61.92  $86.22  $97.23 $145.51 $185.98 $201.69 

5,000,000  $49.18  $51.83  $61.01  $84.50  $95.63 $139.54 $178.29 $199.05 

10,000,000  $48.38  $51.26  $60.54  $81.19  $93.79 $136.67 $165.79 $185.98 

15,000,000  $47.72  $51.14  $60.20  $81.07  $93.22 $127.05 $156.17 $172.79 

20,000,000  $47.04  $51.03  $59.97  $79.35  $92.19 $119.25 $146.31 $161.32 

30,000,000  $45.91  $48.39  $59.28  $74.76  $83.13 $102.28 $130.83 $150.89 

Each additional increment of 2 pages in excess of those shown above is $2.86 per thousand pieces.  
For preprints over 80 pages, ask your Washington Post Account Manager for details.

A separate preprint agreement must be signed in advance to qualify for annual agreement rates.  •	
Shared mail and El Tiempo Latino quantities count toward fulfillment of annual preprint agreements.

Inserts with editorial content will be charged a 30% premium and require the words “Advertisement”  •	
or “Advertising Supplement” to appear on each page.

Page size is determined by the way an insert reads as an advertising panel — not by its final folded size.  •	
Billing is based on actual size, weight and page count as verified by the publisher at time of insertion.

The Washington Post reserves the right to determine the page equivalent of free-standing inserts, including •	
envelopes, cards, flaps or other inserts.

Distribution: Preprints are inserted into Tuesday, Wednesday, Thursday, Friday or Sunday newspapers.  •	
Different rates apply for Tuesday and Thursday preprints. El Tiempo Latino preprints are inserted on Fridays. 
Minimum quantities apply, contact your Account Manager.

Space reservations must be made before preprinted inserts are shipped to The Washington Post.•	
Preprints distributed on Thanksgiving Day are subject to a 10% premium surcharge. •	
The above rates are based on inserts meeting the published insert specifications. Please refer to the •	
Washington Post Media Ad Book or washingtonpostads.com for details.

Preprint advertisers are billed based on average circulation within the purchased advertising zones, as  •	
published in The Washington Post’s period estimates, which may vary slightly from the number of inserts 
distributed on a particular day. The Washington Post will not be responsible, nor provide billing or rate 
adjustments, for shortages resulting from these variances, including variances due to errors in the insertion  
or distribution process, shortages in the advertiser’s delivery of preprints, and inserts that are not within  
The Post’s insert specifications.

A $5 CPM premium will be applied to all microzones ordered. •	

Shared Mail 
Program
The Post’s shared mail  
program (Post Plus) allows 
advertisers to reach non-
subscribers on Thursday 
and Friday via direct mail. 
Comparable size preprint  
rates apply for inserts 
weighing up to 0.75 ounces. 
For pieces weighing more 
than 0.75 ounces contact your 
Washington Post Account 
Manager for rates. 

Print & Deliver
The Washington Post offers 
creative, printing and 
distribution services (P&D) to 
advertisers who do not have 
an agency or the necessary 
resources themselves. Custom 
quotes can be requested for 
nonstandard products. All P&D 
products may run both in the 
paper and in the mail. 

Microzoning
The Washington Post’s  
Market Select program  
offers an opportunity for 
highly targeted coverage of 
the market using preprints  
in-paper and in-mail. Work 
with your Account Manager  
to tailor advertising 
distribution to your business 
needs, by Zip code or by over 
400 sub-Zip code microzones.

El Tiempo Latino
Reach the Hispanic  
community in the Washington 
area through our Spanish-
language paper. The same 
preprint rates apply and  
El Tiempo Latino preprints 
count toward Washington Post 
preprint contracts.

Market Select
Preprinted Inserts


