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Communicate your message of environmental
- leadership in The Washington Post’s special
R S Lk advertising-supported section on April 21.
This unique, broadsheet, stand-alone section will
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The Washington Post is read more,
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organization’s role in finding solutions to our
environmental challenges.

e Special, broadsheet stand-alone section.

® Featuring your environmental advertising message.

* Authors in prior editions of this special section

include former President Bill Clinton,
California Governor Arnold Schwarzenegger,
Senator Barbara Boxer, Archbishop Emeritus
Space: March 26 Desmond Tutu, and Utah Governor Jon Huntsman.
Materials: ~ April 2

Publication: April 21

Contract rates apply. Discount rate available to non-contract advertisers.
Source: 2009 Washington Leadership Study, conducted by The Nielsen Company.
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Powerful Reach. Powerful Results.
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