




















2010 Retail Ad Rates

L] All rates net. Effective February 1, 2010

) LL'® Washington Post Media

@ The Washington Post | washingtonpost.com | Express
o El Tiempo Latino | washingtonposimobile
) @
® Powerful Reach. Powerful Results.
°
°
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[
) @ All advertising is accepted subject to the terms and conditions and specifications of The Washington Post.
[ ] For complete terms, conditions and specifications please refer to The Washington Post Media
° Ad Book or washingtonpostads.com, in addition to the information contained on this rate
° card. There will be a penalty charged for all ads cancelled or killed after the applicable deadline E
P specified in The Washington Post Media Ad Book. The charge will be 10% of the price of -
the cancelled ad (had it run). The rates contained in this document are subject to change. =
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